Setting up a Shopify storefront can actually be done in a single afternoon if you keep it
simple and focus on getting your core essentials ready. Here’s a step-by-step
breakdown of the easiest way:

1. Create Your Shopify Account

o Go to shopify.com and start a free trial (no credit card needed initially).
o Pick a store name — it becomes part of your initial .myshopify.com URL.
(Don'’t stress too much — you can connect your own domain later.)

2. Add Your Products First

e In the Shopify dashboard, click Products — Add Product.

« Fillin Title, Description, Price, and Photos (high-quality images are key).
e Add Inventory info (SKU, quantity, variants like size/color).

o Assign Collections (categories) if you plan to have more than a few items.
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- Pro Tip: Use descriptive product titles for search (e.g., “Handmade Leather
Journal — Brown”).

3. Choose a Theme (Keep It Simple)

e Go to Online Store — Themes.
« Start with a free, mobile-friendly theme like Dawn or Refresh.
e Click Customize to:
o Add your logo
o Change brand colors/fonts
o Rearrange homepage sections (banner, featured products, testimonials)

Don’t over-customize at first — focus on getting live quickly.



https://www.shopify.com/
http://myshopify.com/

4. Set Up Essential Pages

e In Online Store — Pages, create:
o About Us
o Contact
o Shipping & Returns Policy
e Link these in your main menu under Navigation.

5. Set Up Payments

o Go to Settings — Payments.
o Enable Shopify Payments (handles credit/debit + Apple Pay/Google Pay).
e Optionally add PayPal.

6. Configure Shipping

e Go to Settings — Shipping and Delivery.
o Start simple — flat rate or free shipping is easiest.
« Add zones if selling internationally.

7. Connect Your Domain

« Buy a domain through Shopify (Online Store — Domains) or connect an
existing one from GoDaddy, Namecheap, etc.

8. Launch

e Preview your store on mobile & desktop.

e Go to Online Store — Preferences:
o Add your store’s Title & Meta Description (for Google).
o Disable password protection when ready.

e Hit Publish — you’re live!
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Minimal Launch Checklist

At least 3-5 products with images & descriptions
Basic theme setup with logo & colors

Policies in place (shipping, returns, privacy)
Payment method active

Shipping rates set

Here is a "One-Day Shopify Setup Plan" that lets you go from nothing to selling in 8
hours flat. That way you don’t get stuck in endless design tweaks.

Here’s your One-Day Shopify Setup Plan so you can go from zero to live store in
about 8 hours without drowning in design decisions.

Think of it as the minimum viable store approach — you can polish later.

Hour 1 — Create Your Store

1. Sign up at Shopify.com (free trial).
2. Choose a store name (temporary is fine).
3. Set your store password (so you can preview before launch).

Hours 2-3 — Add Your Products

o Gather:
o High-quality product images (natural light if possible)
o Short but descriptive titles
o Key details: price, size, colors, materials
e In Products — Add Product:
o Add at least 3-5 products
o Assign to a Collection (e.g., “Featured”)
o Save & repeat


https://www.shopify.com/
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- Tip: Don’t spend 2 hours writing perfect copy — aim for 80% good now,
refine later.

Hour 4 — Pick & Customize Your Theme

e Go to Online Store — Themes
e Choose Dawn (free, modern, mobile-friendly)
e Customize:
o Upload logo (or create free on Canva)
o Set brand colors & font
o Add homepage sections:
= Hero image/banner
= Featured products
= About snippet
e Save changes.

Hour 5 — Set Up Essential Pages

« Pages — Add Page:

o About Us

o Contact Us

o Shipping & Returns Policy (can use Shopify’s free policy generator)
o Navigation — Main Menu:

o Home

o Shop

o About

o Contact

Hour 6 — Enable Payments & Shipping

« Payments:
o Activate Shopify Payments (fastest)
o Add PayPal if desired
e Shipping:
o Settings — Shipping and Delivery
o Start simple: flat rate ($X) or free shipping over $Y


https://www.canva.com/

Hour 7 — Domain & SEO Basics

« Domains:

o Buy through Shopify or connect existing one
« Preferences:

o Add store title & meta description (what appears in Google)
o Upload a social sharing image

Hour 8 — Final Check & Launch

Test checkout with a $1 product (set inventory to 1 so you can refund).
Preview on mobile & desktop.

Remove password in Preferences.

Share link with friends/social.
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Golden Rule for Day 1

‘Launch ugly, iterate pretty.”

The goal is to start selling now — you can refine the look, add more features, and run
ads later.




Here’s your Post-Launch 7-Day Marketing Plan so your Shopify store actually gets
traffic and sales right out of the gate.
Think of it as your “get eyeballs fast” roadmap.

Day 1 — Announce to Your Circle

o Post on Instagram, Facebook, TikTok, Linkedln (wherever you already have
friends/followers).
o Keep it personal, not salesy:
“Hey friends, | just launched my new [product type] store! It’s been a
dream to do this, and I'd love your feedback (and maybe your
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support ).”
e Share 1-2 good product photos and your store link.
e Ask for shares.

Day 2 — Capture Emails

e In Shopify — Marketing — Pop-ups, enable a discount popup:
o Offer 10-15% off first order for email signup.

« Link email capture to Shopify Email or Klaviyo (free tier).

e Goal: Start building a list for future promos.

Day 3 — Leverage TikTok or Reels

e Post a 15-30 sec product video:
o Show unboxing, close-ups, or “making of”
o Use trending audio
o Add link to your bio.
e Frequency wins — even 1 short video/day builds momentum.

Day 4 — Find Micro-Influencers

o Search Instagram/TikTok hashtags related to your niche.



e DM small creators (1k—10k followers) offering free product in exchange for
content.
o Focus on authentic fit, not huge numbers.

Day 5 — Create a Bundle Offer

e Use Shopify’s Discounts to make:
o “Buy 2, get 10% off” or “Free shipping over $X”
« Promote on all socials + email list from Day 2.

Day 6 — Engage in Communities

« Join Facebook Groups, Reddit threads, Discord servers related to your
product niche.

e Provide value first, then share your store link naturally.

o Example: Answering “Where can | find [X]?” with “I actually just launched a store
with that — here’s the link.”

Day 7 — Test a Small Ad Spend

e Run a $5-10/day Facebook/Instagram ad for 3-5 days:
o Target interests that match your niche.
o Use your best lifestyle product image.
o Objective: Traffic or Conversions (test both over time).

Key Rules for the First Week

1. Daily Visibility > Perfection — post something every day.
2. Talk to People, Not Just Post — reply to comments, DMs, emails.
3. Track & Adjust — watch Shopify Analytics for what’s working.




Here’s your 14-Day Plug-and-Play Social Content Calendar — specifically designed
for a new Shopify store so you can keep posting without running out of ideas.
Each post idea includes format, goal, and caption prompt so you can execute fast.

Week 1 — Build Awareness & Connection

Day 1 — Launch Announcement

e Format: Photo or short video of your best-selling product.

e Goal: Tell the world you're live.
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o Caption Prompt:
"It’s official! [Store Name] is open * % Here’s what we've been working
on...”

Day 2 — Behind the Scenes

o Format: Reel/TikTok showing you packing an order or setting up the store.
e Goal: Build authenticity.
o Caption Prompt:
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"A little peek behind the curtain at how your orders are prepared
Day 3 — Product Highlight

e Format: Carousel post with 3—4 photos of one product.
e Goal: Educate & entice.
o Caption Prompt:
"Meet [Product Name] — designed for [benefit]. Here’s why we love it...’
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Day 4 — Your Story

e Format: Talking-to-camera video or selfie + text.
o Goal: Build emotional connection.
e Caption Prompt:

"| started [Store Name] because...”

Day 5 — Customer Review/Reaction



« Format: Screenshot of a message, video testimonial, or unboxing clip.
e Goal: Build trust.
o Caption Prompt:

"Our first review is in! Thank you [customer name]...”
Day 6 — Quick Demo

e Format: 15-sec product use demo.
e Goal: Show the product in action.
o Caption Prompt:
"Here’s how [product] makes life easier in just seconds...”

Day 7 — Fun/Relatable Meme
¢ Format: Niche-related meme.

o Goal: Shareable content to reach new audiences.
o Caption Prompt:
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"Anyone else relate? #smallbusinesslife”

Week 2 — Drive Sales & Repeat Attention
Day 8 — Bundle/Discount Offer

e Format: Graphic with bold text.
o Goal: Trigger urgency.
o Caption Prompt:
"For this week only: [offer]. Shop now — [link]”

Day 9 — How It’'s Made
e« Format: Time-lapse or photo series.
e Goal: Show craftsmanship/quality.

o Caption Prompt:
"From start to finish — here’s how we create [product].

”

Day 10 — FAQ Answer

o Format: Talking video or text graphic.



e Goal: Remove buying friction.
o Caption Prompt:
"One question we get all the time: [FAQ] — here’s the answer...”

Day 11 — Lifestyle Shot

e Format: Product in real-world setting.
o Goal: Help people imagine owning it.
o Caption Prompt:
"This is how we picture you using [product] — where would you take it?”

Day 12 — Limited Stock Alert

e Format: Photo with “Low Stock” overlay.
e Goal: Create scarcity.
o Caption Prompt:
"We’ve only got [X] left in stock! Once they’re gone, they’re gone.”

Day 13 — Tip or Hack

o Format: Quick text or video tip related to your niche.
e Goal: Provide value + build authority.
o Caption Prompt:
"Pro tip: [short tip] — and yes, [product] makes it even better.”

Day 14 — Gratitude Post
« Format: Selfie or thank-you graphic.

e Goal: Strengthen community.
o Caption Prompt:

"We’ve been live for 2 weeks — and we’re so grateful for your support

”

Execution Tips

o Post at the same time daily (algorithm loves consistency).

¢ Reuse content across Instagram, TikTok, Pinterest — you don’t need to make
something new for each.

o Keep videos under 20 seconds unless it's a personal story.




Here is a Canva-ready content template pack so all 14 posts are already designed —
you just drop in your photos and text, and they’re ready to publish. That way your
branding stays consistent without extra work.

It's the quickest way to get your Shopify store looking polished without going down a
Photoshop rabbit hole.

Here’s how I'd set you up for your 14-Day Social Content Calendar inside Canva:

1. Create Your Brand Kit (10-15 min)

e Upload your logo (even if it's just a simple text logo for now).
e Set brand colors (2-3 main colors).
e Pick 2 fonts — one for headings, one for body text.
(If you don’t have any picked, Canva’s “Font Combinations” tool is great.)

2. Build 3—4 Base Templates

Square Social Post (Instagram/Facebook feed)

Vertical Video (Reels/TikTok/Stories)

Product Highlight (clean background, product front & center)
Quote/Tip Template (for memes or quick tips)

i

- Once you have these, you can swap text & images in minutes.

3. Drop in the 14-Day Calendar Content

o Copy each day’s caption prompt from the plan | gave you.
e Add product shots, behind-the-scenes pics, or stock images from Canva’s library.
o Adjust colors/fonts to match your brand kit.

4. Batch Your Work

e Spend 1-2 hours creating all 14 posts at once.
o Download everything in the right sizes.
e Schedule them using Canva’s Content Planner or a tool like Buffer.



Your 14-Template Canva Setup

Each one uses your brand kit (colors, fonts, logo) so the feed looks consistent.

Template 1: Launch Announcement
« Layout: Big bold headline at top, product image center, confetti/celebration
elements.
o Text placeholder: “We’re Live!” + your store URL.

Template 2: Behind the Scenes

o Layout: Split-screen (left = product photo, right = process photo).
o Overlay text: “How it’s made” or “Packing orders”.

Template 3: Product Highlight

o Layout: White background, large product in center, small icons showing features.
e Text area for product name & short benefit.

Template 4: Your Story

e Layout: Your photo or founder shot + quote box.
o Text placeholder: “I started [Store Name] because...”

Template 5: Customer Review

o Layout: Screenshot-style with speech bubble & 5-star rating graphic.
o Text placeholder: Short customer review.

Template 6: Quick Demo

o Layout: Vertical video format.
e Space for step numbers (“Step 1, Step 2...").

Template 7: Meme

o Layout: Square white background, large text top, image or gif-style frame below.
o Text placeholder: Relatable joke in your niche.

Template 8: Discount Offer

o Layout: Big percentage in center, background in brand color.



o Text placeholder: “This Week Only — [Discount]”.
Template 9: How It’s Made

e Layout: 3-step process boxes with small images in each.
o Text placeholder: Short captions for each step.

Template 10: FAQ

e Layout: Large “Q” in one color, “A” in another, text in clean font.
« Example: “Q: Do you ship internationally?” — “A: Yes, worldwide!”

Template 11: Lifestyle Shot

o Layout: Full-bleed lifestyle image with semi-transparent text box over it.
« Text placeholder: Call-to-action (“Shop Now”).

Template 12: Low Stock Alert

e Layout: Red or bold banner across top, product photo below.
o Text placeholder: “Only X left!”

Template 13: Tip or Hack

e Layout: Icon in center (lightbulb), short text around it.
e Text placeholder: “Pro Tip: ...”

Template 14: Gratitude Post

e Layout: Warm color background, thank-you text, small product image.
« Text placeholder: “Thanks for 2 amazing weeks!”




Here’s your 14 ready-to-use captions matching the 14 Canva templates | gave you.
You can literally copy-paste these into Instagram, TikTok, Facebook, or Pinterest —
then tweak any details like product names or discounts.

Week 1 — Awareness & Connection

1. Launch Announcement
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"We’re LIVE! * * After months of planning, [Store Name] is officially open for
business. We’ve poured our heart into creating [product type] you’ll love — and this is

Just the beginning. Shop now at [link]
HaShtagSZ#SmallBusinessLaunch #ShopSmall #SupportLocal

2. Behind the Scenes
"Here’s a little peek into our world — from packing your orders to making sure every
detail is perfect. Every single package is packed with love (and maybe a little happy

dance). - ' "

HaShtagSZ#BehindTheScenes #SmallBizLife #ShopifyStore

3. Product Highlight
"Meet [Product Name] — designed for [main benefit]. Whether you’re [scenario], this is
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the upgrade you didn’t know you needed. Available now [link]"
Hashtags: #NewProductAlert #ShopNow #GiftIdeas

4. Your Story

"I started [Store Name] because | wanted [personal motivation: “better quality home
goods”/ “to share my passion for handmade jewelry’]. What started as [origin story] has
now grown into this little dream shop — and | couldn’t be more excited to share it with
you."

HaShtagSZ#MyStory #EntrepreneurlLife #PassionToBusiness



5. Customer Review

" O O O 0 1 “Absolutely love it! The
quality blew me away and it arrived so fast.” — [Customer Name]

Hearing feedback like this is why we do what we do "
Hashtags: #CustomerLove #TestimonialTuesday #HappyCustomer

6. Quick Demo
"This is how easy it is to [main product function] with [Product Name]. Seconds to use, a
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lifetime to enjoy.
Hashtags: #ProductbDemo #HowToUse #LifeHacks

7. Meme

¢ )& g

"When you said you didn’t need it... but then it went on sale o o
Hashtags: #Relatable #ShoppingMood #SmallBizHumor

Week 2 — Sales & Engagement

8. Discount Offer

! This Week Only

Enjoy [discount amount]% OFF + free shipping over $[X]!
Because treating yourself shouldn’t wait. Ends [date]."”
Hashtags: #salehAlert #LimitedTimeOffer #ShopNow

9. How It’s Made

"From idea — design — creation — here’s how [Product Name] comes to life. Every
detail matters, because you deserve the best."”

Hashtags: #HowItsMade #Craftsmanship #HandmadeWithLove



10. FAQ

"Q: Do you ship internationally?

A: YES! Wherever you are, we'll get it to you — fast & safe. ' !
Hashtags: #FAQ #CustomerQuestions #WorldwideShipping

11. Lifestyle Shot
"Your [Product Name] deserves a spot in your everyday adventures. Whether it’s

[scenario 1] or [scenario 2], it's made to fit right in. "
Hashtags: #LifestyleGoals #EverydayEssentials #0OTD

12. Low Stock Alert

Last Call! Only [X] left in stock — and once they’re gone, that’s it. Don’t miss
your chance to own [Product Name]."
Hashtags: #1.owStock #AlmostGone #ShopFast

13. Tip or Hack
"Pro Tip: [Helpful niche-related tip].

L
Al

And yes, [Product Name] makes it even better.
Hashtags: #pProTip #LifeHack #ShopifyFinds

14. Gratitude Post
"Two weeks in — and we’re blown away. Thank you for every like, share, order, and

kind message. You’re helping make a dream real "
Hashtags: #ThankYou #SmallBizLove #GratefulHeart




Here’s a 14-Day Posting Schedule tailored for your Shopify store’s launch phase,
based on current engagement peak times for Instagram, TikTok, and Facebook.

The idea is to post when your audience is most likely scrolling, which boosts
visibility without paying for ads.

Best Posting Times (in Your Local Time Zone)

e Instagram: 9-11 AM or 6-8 PM (weekday peaks)
e TikTok: 7-9 PM (entertainment scroll time)
« Facebook: 11 AM—1 PM (lunchtime browsing)

Qi
- If posting on multiple platforms, schedule the same content at each
platform’s prime time — not all at once.

14-Day Launch Schedule

Week 1

Day Post Type Instagram TikTok Facebook
1 Launch Announcement 10:00 AM 7:30 PM 12:00 PM
2 Behind the Scenes 6:30 PM 8:00 PM 12:30 PM
3 Product Highlight 10:15 AM 8:15 PM 11:45 AM
4  Your Story 6:45PM 7:45PM12:15 PM
5 Customer Review 9:30 AM  8:30 PM 11:30 AM
6  Quick Demo 7:00PM 7:30 PM 12:45 PM
7 Meme 10:00 AM 8:00 PM 11:15 AM
Week 2

Day PostType Instagram TikTok Facebook
8 Discount Offer 9:45 AM  7:45PM 12:30 PM



Day Post Type
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10
11
12
13
14

Instagram TikTok Facebook
How It's Made 6:15PM 8:00 PM 11:45 AM
FAQ 10:30 AM 7:30 PM 12:00 PM
Lifestyle Shot 6:00 PM 8:15 PM 12:15 PM
Low Stock Alert 9:15 AM  8:45 PM 11:45 AM
Tip or Hack 6:45PM 8:00 PM 12:30 PM
Gratitude Post 10:00 AM 7:45 PM 12:00 PM

Pro Tips for This Schedule

« Batch-create content every 3—4 days so you’re not scrambling.

e Use scheduling tools:

o Meta Business Suite — free for Instagram & Facebook
o TikTok Scheduler — built into TikTok on desktop
o Canva Content Planner — one dashboard for all
« Engage 15-30 minutes after posting — reply to comments, DMs, and likes to

boost algorithm signals.




